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Here to help

The last few years have been challenging for the tourism industry as it appears to face one crisis after another – a trend reflected in the latest tracker.

As businesses look to the future, they must understand the difficulties and opportunities that may come their way.  That is why we are proud to 
once again sponsor the latest Cumbria Tourism, Business Tourism Tracker.

This regular research helps to identify key issues within the sector and better direct advisers, such as Lamont Pridmore, on what support 
businesses require.

The results focus, shape and support Cumbria Tourism’s work on your behalf, be that marketing, recruitment, lobbying, business advice or other 
so thank you to everyone who completes these surveys.

We stand ready to support the travel, tourism and leisure industries within Cumbria, whatever may come their way in the weeks, months 
and years ahead.

Graham Lamont, Chief Executive, Lamont Pridmore   •   Gill Haigh, Managing Director, Cumbria Tourism

Rising costs and bills 

The top six standout concerns for tourism businesses this autumn are related to costs:

• Concerned about rising energy bills (95%)
• Concerned about increased costs in general (88%)
• Concerned about the impact of the cost-of-living crisis (82%)
• Worry about passing on cost increases to customers (74%)
• Worried about fuel (petrol/diesel) costs (72%)
• Concerned about inflation (69%)

More than 9 out of 10 businesses report their costs are up –  

with 62% reporting that they have increased significantly

As a result, nearly half say their turnover is down,  

while more than two-thirds report lower profits (69%)

Energy bills are a prime driver for reduced profits and are up on average  

by 120% – but as high as 300% for some businesses

Not only do additional costs directly affect businesses and their profitability, but they also 
change the spending habits of visitors. Cumbria’s tourism businesses are seeing reductions in:

• Higher-end spending (44%)
• Main spending (42%)
• Ancillary spending by visitors (40%)
• Low to mid-range spending (28%)

As a result of these financial challenges, levels of debt are up for a quarter of these businesses, 
while for one in ten levels of debt have significantly increased
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Recruitment and retention

Having the right staff is key to delivering excellent services  

to tourists, which is why it is concerning that 73%  
of businesses say recruitment of staff is a problem –  
with over half stating it is a significant problem

According to employers, the key challenges with the recruitment of staff are:

• Lack of applicants (78%)
• Skills shortage (66%)
• Struggling to retain staff (57%)
• Loss of European staff post-Brexit (49%)

Businesses are also experiencing increased employment costs and  
are worried about:

• Increased wage costs (87%)
• Rising recruitment costs (56%)
• Agency costs (39%)

25% of tourism vacancies in Cumbria are unfilled – with up to  

50% of positions in some businesses vacant

Additional challenges for staff recruitment reported by employers include:

• Lack of affordable housing in Cumbria (89%)
• Cost of travel to work (84%)

8 out of every 10 tourism businesses that employ staff have problems  
with public transport timetables, coverage, frequency and connectivity

As a result of these challenges and staff shortages businesses have:

• Limited their capacity (69%)
• Experienced a drop in profitability (57%)
• Seen costs increase significantly (46%)
• Experienced temporary closures (46%)
• Suffered a reduction in service quality (43%)
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Ready to support you

We know that Cumbria’s tourism industry faces a tough time ahead and we are standing by to offer advice and support. 

For decades we have been helping a wide range of companies, and their owners, in this sector, find solutions to 
complex challenges and open new opportunities for growth and profitability.

To find out why working with us may be the best next decision you make contact us.

For the year to date, 48% of businesses reported their visitor numbers  

down, while 35% have experienced an increase in visitors so far in 2022

During the summer holidays, almost half (47%)  
of businesses reported visitor numbers down

Additional challenges

Looking ahead, 61% of tourism businesses in Cumbria report 
bookings down for the rest of 2022

To help to manage costs, staff shortages and fewer bookings: 

• 27% of businesses will reduce the number of days they are open;
• 14% will reduce capacity; and 
• 11% will close the whole business temporarily.

Business confidence has reduced in the last six months. 83% of tourism businesses were 
confident about their survival in the next six months (down from 95% in April) and 68% until 
the end of 2022 (down from 88% in April).

A small percentage of businesses expect to grow over the next year, with more expecting to shrink.

The longer term is more positive with this picture reversed when looking ahead to the next 5 years.

Business confidence


