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Ready to support you
A number of key challenges lie ahead for tourism in Cumbria, which are laid bare in this latest report.  Lower 
spending, fewer bookings at certain points of the year and an ongoing shortage of workers are restricting the 
growth and success of Cumbria’s tourism industry. 

During these uncertain times, it is really important that you, as industry leaders, understand what lies ahead and 
have the expertise at your side to address the sector’s greatest challenges.  

That is why Lamont Pridmore is proud to once again sponsor the latest Cumbria Tourism, Business Tourism Tracker.

This essential research allows tourism businesses to spot and manage key issues and allows advisers to the 
industry, such as Lamont Pridmore, to offer targeted support and guidance. 

The results also focus and shape Cumbria Tourism’s work on your behalf, be that through marketing/PR, recruitment, 
lobbying or business advice/support, so thank you to everyone who completes these invaluable surveys.

As always, we are here and ready to help the travel, tourism and leisure industries within Cumbria as they navigate 
the opportunities, trials and tribulations of the next year.

Graham Lamont, Chief Executive, Lamont Pridmore
Gill Haigh, Managing Director, Cumbria Tourism

Rising costs of bills

As we enter Spring, the seven top concerns for businesses were increasing costs, with:
• 94% concerned about rising energy bills

• 86% concerned about increased costs in general

• 71% concerned about the impact of the cost of living crisis

• 66% worried about passing on cost increases to customers

• 56% concerned about inflation

• 51% worried about labour costs

• 48% worried about fuel (petrol/diesel) costs

While energy prices are improving, in part due to help from the 
Government, businesses still face bills that are, on average, 
57% higher than before.

Businesses have also taken action to reduce their own costs 
by reducing their energy consumption, with 64% investing 
in energy-efficient LED lighting. 

Despite these attempts to reduce costs, almost half said increasing costs in general were 
currently their main concern – up from 38% six months ago. 

As a result of these costs around a 1/5 of businesses are taking more significant action
by choosing to reduce their business capacity or their opening hours.



Visitor spending

Businesses aren’t the only ones suffering from the current cost of living 
crisis. Many visitors to Cumbria are also choosing to cut back on what 
they spend. 

According to the latest Tracker, spending levels amongst visitors are 
down considerably – with 46% of respondents seeing a reduction in 
main spending by visitors and 44% a reduction in ancillary spending 
by visitors.

The impact of inflation has forced many tourism operators to increase 
their own prices, which is limiting the already restricted spending power 
of the average tourist. 

In comparison to the situation six months ago, there appears to be a slight 
deterioration in both ancillary spending and low to mid-range spending by 
visitors, which is likely due to the ongoing cost of living crisis that is affecting 
disposable income levels. On the other hand, higher-end spending appears 
to have experienced a slight improvement.

Bookings

Approximately half of the tourism businesses in Cumbria have reported a decline in bookings 
for both the period leading up to Easter, as well as for the summer season, which includes the 
summer holidays.

In comparison to the same period last year, the current situation leading up to Easter is worse, 
but the booking levels for the summer holidays appear to be better:

52% said their booking were either slightly or significantly down in 
the period leading up to Easter.

54% said the same for the period in the run up to summer.

The percentage of businesses with lower than usual forward bookings for 
the period between September to December 2023 then increases to 64%.

Looking at the picture as a whole, the average business is currently 
booked up to 19% of their capacity.

This is half the levels experienced 12 months ago, when businesses 
were booked up to 42% of their capacity for the rest of the year.



Staffing issues

Finding and retaining the best talent continues to be a problem and is limiting many 
businesses success. 

It is essential that tourism operators have the best staff to deliver excellent services to 
Cumbria’s visitors. 

However, 86% of businesses now say they are struggling to recruit, with 59% reporting 
it is a serious concern. Six months’ ago, only 73% of businesses were struggling with 
recruitment. According to employers, the key challenges with the recruitment of staff are: 

According to the Tracker, 19% of roles in tourism businesses are currently vacant, this 
is in part because 16% of tourism staff have left the industry in the last 12 months. This 
has been compounded by the loss of staff due to Brexit – of which 62% of businesses
still report this as an issue. 

The primary reasons for staff shortages and potential recruits are: 
• Lack of affordable housing • Lack of private rental properties
• Lack of on-site staff accommodation • Cost of accommodation for employees
• Travel distances for employees • Cost of travel for employees
• Public transport timetables • Public transport frequency
• Public transport coverage • Public transport connectivity

As a result of these challenges and staff 
shortages businesses believe it:
• Limits business capacity – 67.4%
• Reduces quality of visitor experience – 60.9%
• Impacts on profitability – 52.2%
• Increases costs significantly – 47.8%
• Forces temporary/partial closure – 41.3%
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Confidence and growth

Despite these somewhat gloomy findings, confidence 
in the region is on the rise.

Over the past six months, business confidence has 
shown signs of improvement. 87% of tourism 
businesses are now confident about their survival 
in the next six months, a rise from the previous 
figure of 83%. 

Similarly, for the end of 2023, 82% of businesses
feel confident about their survival, which is an increase 
from the previous figure of 68%. 

Looking ahead, 63% of businesses have expressed 
confidence in their survival over the next five years, which 
is a notable increase from the previous figure of 45% 
recorded six months ago.

While businesses are confident about their survival, only 16% of businesses expect to 
actually grow in the next six months – this is, however, up from 6% in the autumn of 2022. 
Looking further ahead, 54% of businesses predict growth in the next five years.

Here to help
We know that Cumbria’s tourism industry faces a tough time ahead of it and Lamont Pridmore 
are standing by to offer advice and support. 

For decades we have been helping a wide range of companies in this sector – and their owners - 
find solutions to complex challenges and open new opportunities for growth and profitability. 

Contact us to find out why working with us may be the best next decision you make.


